A STUDY BY
MUCK RACK

The State of Journalism U.K.

2023




Research Partners

SOCIETY for
ADVANCING
BUSINESS
EDITING and
WRITING




Methodology

We surveyed 162 U.K.-based journalists from January 4th to
February 6th, 2023.

The goal of this survey is to understand the current state of journalism and the future outlook of the industry by
speaking to the people who produce the news. The self-administered online survey collected 162 responses from
the United Kingdom of Great Britain and Northern Ireland.

Muck Rack distributed the survey with the help of 14 research partners including U.K.-based journalist organizations
ike Press Gazette and journalism.co.uk.

Survey responses were primarily sought through email and most respondents came from email outreach directly to
journalists in Muck Rack’s database. The survey was open from January 1 until February 6, 2023. Survey responses
were checked for duplicates as well as inconsistent or low-effort responses and only completed surveys were
considered here.

Due to the small sample size, it's inadvisable to draw conclusions about the whole population of journalists in the
U.K. from these results. The margin of error in that case would be around 7%. Instead, it's best to think of this as an
insight into the workings of this particular group of respondents.



Executive Summary

e U.K.-based journalists surveyed by Muck Rack were less likely than their global counterparts to cite media
literacy and pay-for-play content among their top concerns for the industry.

* Around two thirds of respondents say economic uncertainty has affected their work. Around one third has
been affected by layoffs.

e U.K.-based journalists were more likely than journalists from other countries to say they produce 11 or more
stories per week.

* Boomers were cited as a target audience less often by U.K. journalists than journalists from other countries.

* More U.K. journalists plan to spend time on TikTok this year than journalists from other countries. Many also
expect to increase their time on LinkedIn.

e U.K. journalists find stories to be more shareable when they have exclusive or surprising data, infographics, or
cover a subject linked to an already trending topic.

* Mostjournalists in the U.K. prefer their pitches to be emails, less than 300 words and ideally sent before noon.




Journalism trends
and challenges




Print and online
are the dominant
mediums for U.K.
journalists

About a third of respondents also
oroduce in additional formats, like
podcasts and newsletters.
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Most respondents
covered politics
and entertainment

On average, journalists reported having
more than three coverage areas each.

MUCK RACK

What industries do you cover?
(select all that apply)

Politics, government, Entertainment Technology
and legal
Business and Health Other
finance (please specify)
Crime Food and dining Science and
weather
Fashion and beauty  Wellness & fitness Religion
Agriculture Consumer electronics Fintech

Art/culture

Education

Regional/Local
(city, state)

Automotive

Energy anad
environment

Travel

Sports

Telecommunications



Aud ience trust Do you feel that yo.ur audl.ence S trust In coverage
of your area of journalism has increased or

has Stayed about decreased in the past year?
the same

Most journalists feel like audiences’

trust in their coverage has not changed

in the last year. Decreased 20%

Increased 26%

lt's the same 54%
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Media literacy and
pay-for-play content
are less concerning
for U.K. journalists

Compared to their counterparts in
other countries, respondents from the
U.K. were less likely to cite these as a
concerning issue.

Lack of funding and disinformation
were among the top concerns of
journalists everywhere.

1. Quality control/fact-checking support in newsrooms
2. Overwhelming news cycle/too many stories to cover

3. Lack of students/new job seekers interested in journalism
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What issues facing journalism are most
concerning to you? (choose your top 3)

Lack of time to
cover stories
thoughtfully

Trustin
journalism/media

36% kA

Lack of funding
44%

Competing

for audience Diaire .
attention/ ISINTOIMation

against too many 44%
other stories

319 Decreasing

readership
32%

The decline of
local news

30%



Many U.K.
journalists were
impacted by layoffs
or switched jobs

Overall, around two-thirds of U.K. journalists
surveyed said economic uncertainty has
affected their work in some way.
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Economic
uncertainty has
not affected my

reporting

How has economic uncertainty affected
your work? (select all that apply)

28%

More stories
about the
economy

22%

I've switched
jobs ormade a
career change

19%

Layoffs/furloughs
at my outlet(s)
have increased

my workload

16%

Personal
layoff(s) have
meant less
work in general

10%

Less news to cover
as companies
postpone new

releases



Social media
usage and habits




U.K. journalists
expect short-form
video to become
more popular
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Short-form video
(e.g. Tiktok)

Podcasts

Newsletters

Long-form video
(e.g. YouTube)

Other
(please specify)

What medium do you think will grow in
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Similar to the
U.S., Twitteris
the most valuable
social network

Although respondents were evenly split
on whether they considered leaving the
platform in the last year.
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LinkedIn
Facebook
Instagram
YouTlube
TikTok

Reddit
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None of these

Snapchat

What social network is most valuable
to you as a journalist?
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U.K. journalists
plan to spend more
time this year on
TikTok, LinkedIn
and YouTube

More U.K. journalists plan to spend
time on TikTok than journalists in
other countries.
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Facebook

Instagram

LinkedIn

Reddit

Snapchat

TikTok

Twitter

YouTube

Do you expect to spend more or less time
on the following social networks this year?

10%

29%

19%

31%

14%

8%

36%

28%
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Data and graphics
make stories more
shareable

U.K. journalists who responded to
the survey were less likely than other
journalists to say easily localized
stories are more shareable.
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Subject connected to
a trending story

Contains an image
or infographic

Exclusive and/or
surprising data

Easily localized/
made relevant to your
target audiennce

Contains a video

Brevity

Involves a relevant
social media influencer

Quotes from a
company
spokesperson

What makes a story shareable?

52%

41%

27%

18%

11%

9%

65%

59%

0% 20% 40% 60%

80%

100%



When reporting on a company,

Com pany social | consult the company’s social media
media accounts

. Strongly disagree 6%
are importantto
o o Disagree 10%
U.K. Journalists N
Most U.K. journalists will reference / N Strongly agree
them when working on a story. | 9%

Agree 50%

Neither agree
nor disagree 40%
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Media relations and
pitches preferences
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U . K. jou rn a|| sts About how many stories do you publish in an average week

are more likely to
produce 11+ stories

100%

per week than
journalists Iin other
countries
Most journalists surveyed in the U.K.
oroduce between 1-7 stories per week. 40%
29%
2057 16% 31%
13%
7%
3%
0%
O ] 2-4 5/ 3-10 11+
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U.K. journalists
consider academic
experts the most
credible sources,
similar to their
global counterparts
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Academic subject
matter experts

CEOs

Company PR
professionals

Agency PR
professionals

Social media
personalities/influencers

Celebrity
spokespeople

Bloggers

Self-appointed subject
matter experts

None of the above

Do you consider the following to be credible
sources for your reporting?
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THE PERFECT PITCH

According to a survey of 162 U.K.-based journalists
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93% of journalists 60% don't care which day they 78% want to receive 87% prefer pitches that are
orefer to be pitched pitched—of those who do, 19% pitches before noon 300 words or less. 68% prefer
via 1:1 emall orefer to be pitched on a Monday less than 200 words

*
*
Now Trending
65% say pitches that connect 79% are more likely to cover 55% say one follow up is
to a trending story are the a story if offered an exclusive ideal and 48% say it should

most shareable come within 3—/ days later



Beats, mediums
and audiences




How would you categorize the scope of your coverage?

International 60%
National 44%
Local/Regional 18%
Trade 9%
0% 20% 40% 60% 80% 100%
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U.K. and international
journalists were less

likely to say they
targeted boomers

Millennial and Gen X are the most
commonly targeted audiences for
U.K. and international journalists.
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Who is your target audience? (select all that apply)

Gen/

Millennial

Gen X

Boomer

| don’t know

Other (please specify)

45%

46%

39%
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e Demographics
& salary



How much do you earn a year including bonus? (in pound sterling)

100%

80%

60%

40%

33%
> 30%
20% o
16% 14%
4% 2%
(o) (o)
- ... 17
Less than £ 33k=£58k £58k-£383k $£83k-£125k £125k=£208k More than Prefer not
£33k £208k to say

MUCK RACK Question originally asked in USD. Converted using Feb. 6, 2023 mid-market exchange rate and rounded.



How old are you?

20-30 31-40 41-50

How long have you been a journalist?

1%

Under 1-2 years 3-5 years o—10 years 10-20 years 21+ years
1 year
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Thank you!

JOURNALISTS:
Showcase your best work, analyze news about any topic and

measure the impact of your stories—for free.

Claim your free portfolio

PR PROS:
Muck Rack’s Public Relations Management (PRM) platform enables PR teams

to find the right journalists for their stories, send customized pitches, build
meaningful relationships with the media, monitor news and gquantity their impact.

Learn more

https://muckrack.com



https://muckrack.com/journalists
https://muckrack.com
https://muckrack.com/overview

